|Copyright 2008 by Barbara Berst Adams |

Contents

Foreword

Preface

Part I Introduction

1. Agritourism: Is it really new? Can you benefit from it today?

Is it really something new?

2. Exploring the Options: A treasury of agritourism possibilities
Farmstay, Workshop, Demonstration, & Festival Themes

Starting accidentally on purpose

Part II: Starting and Growing Gracefully
3. The Business Plan

Drawing a roadmap for success

Making the roadmap

Getting started

Continued evaluation and feedback

Grow slowly and steadily: How one farm did it

Zoning, permits and licenses

4. Rules, Regulations & Liability Concerns
Liability insurance
Searching for an attorney
Help from your local agriculture extension agent
5. Choosing A Business Structure
S Corporations
C corporations
Non-Profit Corporations
Limited Liability Companies

Your own preliminary study

10

18

24
26
37

37
38
38
40
43
47
50

50
51
53
54
55
56
57
59
59
60


Kipp
TextBox
Copyright 2008 by Barbara Berst Adams 


6. Breaking In: The farm festival or open house as a starting point 62
Planning the event 63
Attracting the media 70

Part III: Promotion

7. Promoting the Farm: An overview of possibilities 70
The farm open house or one-time festival 71
Online marketing 72
Signs and curb appeal 72
Networking with larger organizations 73
The farm journal 74
Paid advertising 74
Promoting with positive customer feedback 75

8. Online Marketing 78
The website 80
The E-Newsletter 83
The weblog or “blog” 84
More ways to draw traffic to your website and weblog 85

9. Free Promotion 88
Collecting addresses for news releases 88
The headline 90
Follow-up 92

10. The Farm Journal 95
What about venting... gossip... and the like? 98
Setting up a personal journaling routine 99
Starting points and prompts 99
Sharing the journal with farm customers 100
Sharing your journal via your computer 102

11. Networking with Larger Organizations 103

What are the benefits? 105
What to watch out for 106
The Slow Food Movement 110

Size and location—what to consider 115

ii



12. Signs & Curb Appeal 115

Regulations 116
Designing, style and practical materials 117
Size 118
Materials 118
Handmade, quick sign shop, or professionally, custom-made? 118
More design tips 121
Signs provided by larger organizations 124
Curb appeal and special touches 124

Part 1V: Close Ups

13. Agritourism with an Educational Emphasis 127
On-farm education for school children 128
Education for adults 132
Continuing education units 132
Internships 134

14. Agritourism and the Bed and Breakfast (B&B) 137
Could the wall tent idea work for you? 138
Finding customers for the farm B&B 139
The business of B&Bs 141
Selling value-added products 144

15. Hosting Professional Chefs 146
Working directly with chefs 147
Hosting chefs on your own farm 148
On-farm chef schools 149
Finding chefs 150
Each connection strengthens the whole 151
Opening the doors to selling to restaurants 151

16. The Dairy: From cheese-making classes to school tours 153
A brief history of the farms 153
The beginnings of agritourism 154
The open houses 154
Tours by appointment 154

Cheesemaking classes 155



Marketing the agritourism 156

Business planning, safety, and liability 156
The agritourism payoff 156
17. Beyond wagon rides: Healing arts on the farm, and a fresh
look at horses and petting zoos 158
Day spa on a lavender farm 159
Sharing the promotion with the farm and other businesses 160
Human interaction with animals, including horses. “Petting zoos.” 164
Safety and liability issues 169
Allowing success to breed more success while growing gradually 172
18. Seasonal Agritourism Events 172
Diversified promotion 175
Pricing and operating on-farm events 175
The agritourism payoff 176
Heirloom melons as an agritourism draw 177
Sharing melons and selling them to others 178
Choosing melons for your patch 179
Epilogue: Agritourism around the world 182
The Fertile Skagit Valley, USA Pacific Northwest 184
The French countryside 185
The Island of Crete 189
Cape Town, South Africa 192
Concluding thoughts 197
Resources 199
Index 202

|Copyright 2008 by Barbara Berst Adams |



Kipp
TextBox
Copyright 2008 by Barbara Berst Adams 


